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ABSTRACT

The objective of this research is to study the factors that have affected customers'/consumer’s
decisions to buy cosmetics through online shopping in Bangkok. It’s a quantitative study of a sample
group aged 18 years old and above, consisting of people who have bought cosmetics through online
shopping before in Bangkok. Researcher will use 400 samples to research by using a random method,
and be collecting data and using a statistic to analyze multiple regression to test the variables that
significantly affects for the customers'/consumer’s decisions to buy cosmetics through online
shopping in Bangkok. After that will use those results to create a forecast equation. The research
shows the study found that there are four independent factors affecting consumer’s decisions to buy
cosmetics through online shopping in Bangkok. Ranked in order of most to least significant, these
factors are perceive usefulness, ease of use, distribution channels, and marketing promotion all of

which are statistically significant at the 0.05 level respectively.
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