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Marketing factors that affect the decision to purchase clean food among working-age people in

Bangkok.
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Abstract

This research aimed to 1) study the marketing factors affecting the decision to buy clean food
among working-age people in Bangkok and 2) study the relationship between marketing factors and
the decision to buy clean food among working-age people in Bangkok. This research was quantitative
research using paper questionnaires and online questionnaires (Google Form) as data collection tools
from 400 samples using accidental sampling. The statistics used for data analysis consisted of 1)
descriptive statistics, including frequency, percentage, mean, and standard deviation. 2) inferential
statistics, namely, multiple regression analysis, with a statistical significance level of 0.05

The research results found that 1) The results of the analysis of the questionnaire on general
demographic data of the respondents found that most of the sample were female, aged 30-44 years, had
a bachelor's degree or equivalent, and were mostly employees of private companies. Average monthly
income of more than 30,001 baht 2) The results of the analysis of the level of opinions on the four
marketing factors (Product, Price, Place, Promotion) were at the highest overall level of opinions. When
considering each aspect, the highest level of opinions was the product. 3) The results of the analysis of
the level of opinions on the decision to buy clean food were at the highest overall level of opinions. It
was found that most of the sample group had an opinion on the first question, which was that they
decided to buy clean food to consume because they wanted to be healthy. 4) The conclusion of the
analysis of the hypothesis testing found that the marketing factors that affected the decision to buy clean
food of working-age people in Bangkok were statistically significant at the 0.05 level, with a prediction

coefficient of 54.10 percent.
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