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ABSTRACT

This research aimed to 1) study the marketing mix factors the buying alcohol
disinfectant of consumers in Bangkok. 2) To study consumer behavior that affecting
alcohol disinfectant buying decision of consumers in Bangkok 3) To study the correlation
between marketing mix factors and alcohol disinfectant buying decision of consumers in
Bangkok. This is a quantitative research. An online questionnaire was used as a tool to
collect data from 400 samples using an accidental sampling method. Statistics for data
analysis include: 1) Descriptive statistics were frequency, percentage, mean, and standard
deviation. 2) Inferential statistics, T-test, F-test, and multiple regression analysis were
performed with a statistical significance level of 0.05.

The research results found that personal factors, including age, marital status,
education, and monthly income, had a statistically significant effect on the dependent
variable at the 0.05 level. And the marketing mix factors had a statistically significant
affecting alcohol disinfectant buying decision of consumers in Bangkok at the 0.05 level.
All independent variables had an effect on the dependent variable by 39.6%, with a
prediction coefficient by Adjusted R Square equal to 0.39. And from the total number of
variables, there were independent variables that affecting the dependent variable with
statistical significance at the 0.05 level. There were 3 aspect of the product, price, and

marketing.
Keywords : Marketing Mix Factors, Alcohol Disinfectant, Buying Decision
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