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Abstract

This research to examine 1) the overall satisfaction level and classified by demographic factors 2) the
importance of marketing mix factors 3) the correlation between marketing mix factors and customer
satisfaction levels. Involving a sample of 400 contractors using the services. Use quantitative research method.
Data was collected using questionnaires, it was random and does not rely on probability, Convenient sampling.
The statistics used for data analysis were percentage, frequency, mean and standard deviation. Testing the
hypothesis test for statistical significance at the .05 level. Using statistics, One way ANOVA and Partial
Correlation. The results of the research found that 1) the overall satisfaction level of customers using the
services was high, had a mean score of 7.6575 (S.D. .45143), classified by demographic factors, it was found
that the status was different, the satisfaction level was not different. Age education level occupation and
monthly income were different, the satisfaction level was different. 2) The importance of marketing mix
factors was high level. 3) Promotion correlated with the overall satisfaction at the lowest level, place correlated
with the overall satisfaction at the lowest level . But the product and service and people did not correlate.
Recommendations, the company should accelerate the development of products and services that are more

focused on specific customer segments and training to enhance employees' skills.
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