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ABSTRACT

This research aims to examine 1) the overall level of decision to use the coffee shop, Café Amazon, of
the population in Samut Prakan Province, classified by demographic factors 2) the level of importance of the
marketing mix factors in the decision to use the coffee shop, Café Amazon, of Population in Samut Prakan
Province 3) the correlation between marketing mix factors and the decision to use coffee shops, Café Amazon,
of Population in Samut Prakan Province. The population used in the research included 4 00 people in Samut
Prakan province. Data were collected using questionnaires. It is a convenience or random sampling method.
Statistics used in Data analysis is percentage, frequency, mean and standard deviation. Testing the hypothesis
of statistical significance at the .05 level uses One way ANOVA and Partial Correlation statistics. The results
of the research found that 1) the overall decision to use coffee shops, Café Amazon, of the population in Samut
Prakan Province was at a very high level, classified by demographic factors, gender and occupation was differ,
the decision to use the coffee shop, Café Amazon was not different. As for age, education level, and average
monthly income, there was a difference. 2) the level of importance of marketing mix factors in decision to use
coffee shops, Café Amazon, was at a very high level. 3) Product, Promotion, People, Physical Evidence and
Process correlated whit the decision to use coffee shops, Café Amazon, statistical significance at the .05 level
and Price, Place not correlated whit the decision to use coffee shops, Café Amazon. All 7 aspects have a
positive correlated with the decision to use coffee shops, Café Amazon. The suggestion is to cater to the
diverse needs of consumers, should expand our beverage and bakery menu and increase Amazon's brand
awareness through various online platforms. Additionally, need to enhance our distribution channels to align

with current online trends

Keywords : decision to use services, coffee shops, Café Amazon, Samut Prakan Province
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