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Abstract

Research on Market Mix Factors affecting consumers’ decision to purchase fruits from Thai
Market in the Bangkok Metropolitan Area. The objective of this research was to study the marketing mix
factors (7P’s) that affected consumers’ decision to purchase fruits from Thai markets in the Bangkok
Metropolitan Area. The sample in this research was consumers in the Bangkok Metropolitan Area who
had bought fruits from Thai Market 400 consumers. They were selected through accidental sampling,
and questionnaire was used as a tool to collect data. The statistics used in data analysis include
percentage, frequency, mean, standard deviation and multiple regression analysis.

The result found that most of the samples were female, in the age range of 21-30 years old,
single status, had a bachelor's degree, worked as a company employee, had a monthly income of
20,001-30,000 baht, and had a frequency of buying fruits from Thai Market 1-2 time/month, and buying
fruits from Thai Market at an average of 1,001-1,500 baht pet time. The level of opinions of the marketing
mix factors (7P’s) that affected consumers’ decision to purchase fruit from Thai markets in the Bangkok
Metropolitan Area the overall level were at the highest opinions (X = 4.30, S.D. = 0.427) and the level
of opinions on the decision to purchase fruit from Thai market of consumers in the Bangkok Metropolitan
Area was purchased for sure (X = 4.26, S.D. = 0.650)

The results of the hypothesis testing found that the marketing mix factors (7P’s) affected the
decision to purchase fruits from the Thai market of consumers in the Bangkok Metropolitan Area. It was
statistical significance at the level at 0.05. R square of the model was found as 0.208, indicated that the
independent variables were the market mix factors (7P’s) affected the dependent variables was, the
decision to purchase fruits from Thai markets of consumers in the Bangkok Metropolitan Area at 20.8
percent. When considered individually, it was founded that there were two aspects, namely the process
and marketing promotion.
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