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ABSTRACT

The research on factors influencing the decisions to purchase products through TikTok
application of consumers in Ladprao district, Bangkok, aimed to 1)study the impact of marketing mix
factors (6P's) on consumers’ purchasing decisions through TikTok and application of consumers in
Ladprao district, Bangkok, 2)study the impact of application usage perception factors on consumers'
purchasing decisions through TikTok application in Ladprao district, Bangkok. The sample consisted
of 400 consumers who had previously purchased products through the TikTok application in
Ladprao district, Bangkok, selected via accidental sampling. Data was collected using a
questionnaire, and statistical analysed included percentage, frequency, mean, standard deviation,

and multiple regression analysis.

The research found that the majority of the samples were female, aged between 20-30
years old, single status, had a bachelor's degree, working as private company employees, with an
average monthly income of 20,001-30,000 baht. They purchased products through TikTok 1-2 times
per month, spending between 500-1,000 baht per purchase. Overall, the level of opinions on the
influence of marketing mix factors on purchase decisions were at the highest level (X= 4.24, S.D. =
0.385), and the level of opinions on the influence of application usage perception factors were a
high level (X= 4.17, S.D. = 0.458). The level of purchase decision-making through the TikTok
application was maybe purchased (X = 4.18, S.D. = 0.738).



The hypothesis testing results found that

1.The marketing mix factors (6P’s) significantly influence purchase decisions through
TikTok application of consumers in Ladprao district, Bangkok was a statistical significance level at
0.05. With a prediction coefficient (R Square) found as 0.235. This showed that the independent
variables were marketing mix factors (6P’s), affected the dependent variable was purchase decisions
through TikTok application of consumers in Ladprao district, Bangkok, at 23.5 percent. The analysis
identified three specific aspects personalized service, distribution channels, and pricing that
significantly influenced purchase decisions through TikTok application channels of consumers in
Ladprao district, Bangkok.

2.The perception of application usage factors significantly influences purchase
decisions through TikTok application of consumers in Ladprao district, Bangkok was a statistical
significance level at 0.05. With a prediction coefficient (R Square) found as 0.275. This showed that
the independent variables were perception of application usage, affected the dependent variable
was purchase decisions through TikTok application of consumers in Ladprao district, Bangkok at 27.5
percent. Further analysis revealed three significance aspects: ease of use, product information
provision, and security, which influenced purchase decisions through TikTok application of

consumers in Ladprao district, Bangkok.

Keywords: Marketing mix factors, Application usage perception factors, Decision to Purchase, TikTok
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