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ABSTRACT

The objectives of this research are 1) to study the demographic characteristics of consumers in
the decision-making process of purchasing protein supplements among cyclists in Bangkok, 2) to study
the marketing mix factors that influence the decision to purchase protein supplements among cyclists
in Bangkok, and 3) to study the relationship between marketing mix factors and the decision to buying
protein supplements among cyclists in Bangkok. This is a quantitative research using online
questionnaires as a tool to collect data from 400 samples. The online questionnaire (Google Form) was
posted on the Facebook platform and sent through the Line application specifically to cyclist groups.
The statistics used for data analysis include 1) descriptive statistics such as frequency, percentage,
mean, and standard deviation, and 2) inferential statistics, which is multiple regression analysis, with a
significance level set at 0.05.

The research results found that, regarding demographic characteristics, most of the sample
group were male, aged 31-40 years, married, with a bachelor's degree or equivalent, working as private
company employees, with an average monthly income of more than 40,001 baht. The marketing mix
factors influencing the decision to buying protein supplements among cyclists in Bangkok include three
factors: price, distribution channels, and marketing promotion. These factors have a positive
relationship with the decision to buying protein supplements among cyclists, with statistical

significance at the 0.05 level.

Keywords: Marketing Mix Factors, Protein Supplement, Buying Decision
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