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ABATRACT

The research on factors affecting the decisions to purchase products online
through Lazada application of customers in Phaya Thai district, Bangkok, aimed to:
1) study the impact of marketing mix factors (6P’s) affecting the decisions to purchase
products online through the Lazada application of consumers in Phaya Thai district,
Bangkok. 2) study the impact of application usage perception factors affecting
the decisions to purchase products online through the Lazada application of
consumers in Phaya Thai district, Bangkok. The sample of this study were 400
of consumers who had ever purchase product through Lazada application in Phaya Thai
district, Bangkok. They were selected through accidental sampling. The questionnaire
was adopted to collect data and were analyzed using percentage, frequency, mean,
standard deviation, and multiple regression analysis.

The results found that the majority of the sample group were females, age
between 31 and 40 years old, graduated bachelor's degree or equivalent, employed
in government or state-owned enterprises, monthly income ranging between 10,000
to 25,000 baht. The study also found that both the perception levels towards
marketing mix factors (6P’s) and perception levels towards application usage affected
the decisions to purchase products online through Lazada application of customers
in Phaya Thai district, Bangkok were at the highest level (X= 4.51, S.D. = 0.352) and
(X= 4.56, S.D. = 0.381) respectively. The decision level regarding online purchase
products online through Lazada application of customers in Phaya Thai district,
Bangkok was purchased for sure (X= 4.59, S.D. = 0.546).

The hypothesis testing results found that

1. the marketing mix factors (6P’s) significantly affected the decisions
to purchase products online through Lazada application of customers in Phaya Thai
district, Bangkok with statistical significance level at 0.05, The forecasting coefficient

(R%) found as 0.391 indicated that the independent variables were marketing mix



factors affected the dependent variable was decisions to purchase products online
at 39.10 percent. When considering each aspect, it was found that there were
4 aspect: price, product, personalized service, and privacy maintenance affected
the decisions to purchase products online through Lazada application of customers
in Phaya Thai district, Bangkok.

2. the perception factors related to application usage significantly
affected the decisions to purchase products online through Lazada application of
customers in Phaya Thai district, Bangkok, with statistical significance level at 0.05, The
forecasting coefficient (R?) found as 0.346 indicated that the independent variables were
perception of application usage perception factors affected the dependent variable
was decisions to purchase products online at 34.60 percent. When considering each
aspect, it was found that there were 3 aspect: ease of use, provision of product
information, and security aspects affected the decisions to purchase products
online through Lazada application of customers in Phaya Thai district, Bangkok.
Keyword : The Marketing mix factors (6P’s), The Purchasing Decisions, The Perception

Factors Related To Application Usage, Lazada application
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Uadgdruuszaunienisnann AnduUszans
Beta t Sig
(6P’s) annag (B)
AUNARNS D 0.193 0.144 2.194  0.029*
AIUTIAN 0.264 0.228 3.382  0.001*
AUADIVININITININUUNY 0.151 0.108 1.853 0.065
ANUNTENLESNATRAA -0.016 -0.012  -0.209  0.835
AUATIAUIATHUULZAN 0.181 0.166 2.935  0.004*
AUANTTNYIANILTuEILE 0.148 0.119 2366  0.018*
AR 0.463 1.588  0.113

R = 0.625, R = 0.391, SEE = 0.429, F = 42.034, Sig = 0.001, * = P< 0.05

NaNTVAdRUANNATILA1) WU Jaduduuszaumansnan (6P’s) danasie
nsrnaulad odudreouladiiunisuoundindy a1e1dn vesfuilanluanwgyily
ngannumuAs egiideddyn1eaddnsedu 0.05 Taeflarduuseansnisneinsal (R)
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duAeaulali e Unanduy aw1an Ve USaAlUUANE TN NTINNUVILAT AD ATUTIAN
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Ju annoe (B) beta ¢ '8
AUNTIIUSY 0.348 0.276 4.142 0.001*
AuNsitayadun 0.247 0.208 3309  0.001*
AuALUaaniY 0.243 0.179 3240  0.001*

Al 0.768 2817  0.005

R =0 .589, R?= 0.346, SEE = 0.443, F = 69.987, Sig = 0.001, * = P< 0.05
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