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ABSTRACT
The Objective of this study aimed to 1) study the marketing mix factors

affecting consumers' decisions to purchase products through 7-Eleven online in Suan
Luang district, Bangkok and 2) study the perception of application usage factors that
affecting the decisions to purchase products through 7-Eleven online in Suan Luang district,
Bangkok. The sample group in this research were 400 consumers who used to
purchase products in Suan Luang district, Bangkok and had previously purchased products
through 7-Eleven online. Accidental sampling was used to select the samples, and questionnaire
was employed as the data collection tool Statistical methods used for data analysis include

percentage, frequency, mean, standard deviation, and multiple regression analysis.

The results found that the majority of the sample group were females age between
31-40 years old, with had a bachelor's degree or equivalent education level,
employed in private companies, and earning a monthly income of 10,000 — 25,000 Baht. The
results found that the level of opinions of the overall marketing mix factors (6P’s) and the
overall opinions on the perception of application usage affected the decisions to purchase
products through 7-Eleven online in Suan Luang district, Bangkok, were at the highest level (
X =4.54,SD. = 0.295) and ( X = 4.56, SD. = 0.341) respectively. The decisions to purchase



products through 7-Eleven online in Suan Luang district, Bangkok was a purchased for sure (
X =4.65,S.D. = 0.487)

The results of hypothesis 1st testing found that marketing mix factors (6P's)
significantly affected the decisions to purchase products through 7-Eleven online in Suan
Luang district, Bangkok at the 0.05 level of statistical significance with a prediction coefficient
(R?) found as 0.220. This showed that independent variables affected the dependent
variable at 22.00 percent. Among the individual factors, three independent variables
significantly affected the decisions to purchase products through 7-Eleven online in
Suan Luang district, Bangkok: personalized services, product, and price.

The results of hypothesis 2nd testing found perception of application usage
significantly affected the decisions to purchase products through 7-Eleven online in Suan
Luang district, Bangkok at the 0.05 level of statistical significance. with a prediction coefficient
(R?) found as 0.221. This showed that independent variables affected the dependent
variable at 22.10 percent. Among the individual factors, two independent variables significantly
affected the decisions to purchase products through 7-Eleven online in Suan Luang district,
Bangkok: security and ease of use.

Keywords: Purchasing Dedisions, Marketing mix factors, Perceptions of application usage factors, 7-Eleven
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