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ABSTRACT

This research aims to study 1) the overall satisfaction level of users of the algorithmic
trading system and classified according to demographic factors 2) the importance level of
technology acceptance factors and 3) the correlation between technology acceptance factors
and user satisfaction with algorithmic trading systems. The population was users of
algorithmic trading systems in Bangkok, the sample group consisted of 400 individuals,
selected through non-probability sampling using a convenience sampling method. A
questionnaire was used as a research tool. Data analysis involved statistical methods to find
frequency, percentage, mean, and standard deviation. Hypothesis testing uses Independent
Sample Test (t-test), One Way ANOVA, and Partial Correlation. The study results revealed

that: 1) the overall satisfaction level of users of algorithmic trading systems was at high level

(.f =7.66, S.D. = 1.51), the difference of demographical characteristics in gender affected
user satisfaction levels differently, while differences in age, marital status, education level,
occupation and average monthly income were different, affecting the satisfaction level of
users was not different, 2) the importance of technology acceptance factors was high in all
aspects, 3) perceived usefulness and perceived ease of use were positively correlated at the
lowest level while attitude towards using and behavioral intention to use were positively
correlated with user satisfaction at a low level statistically significant at .05 level. Suggestions
were that entrepreneurs who provide services should support research to increase the
efficiency of the algorithmic trading system, develop the user interface and design the system

to be user friendly and reduce complexity in use.
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