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Abstract

This research aims to study 1) the overall satisfaction in using restaurant services in Bangkok and classified
by demographic factors 2) the level of importance of marketing mix factors 3) the correlation between
marketing mix factors and the satisfaction in using restaurant services in Bangkok. This research used
quantitative method. The sample group was 400 customers using restaurant services in Bangkok. Collecting
data using a questionnaire. It was non-probability random sampling method - according to convenience
sampling. The statistics used in data analysis were Percentage, Frequency, Mean and Standard Deviation.
The hypothesis was tested using t-test statistics, One-way ANOV A and Partial Correlation, significantly at
0.05 level. The results of the research found that 1) overall satisfaction with restaurant service in Bangkok
was at the highest level (x_ =9.63, S.D. = 0.44), people factor information of age, education level, Average
monthly income and occupations were different, customer satisfaction in using restaurant services in
Bangkok was not different, but the different status, customer satisfaction in using restaurant services in
Bangkok was different, significantly at 0.05 level. 2) Level of importance of marketing mix factors was the
product side, physical evidence, process, people, price and location/distribution channels was at the highest
level as for marketing promotion, there was at a very high level 3) Process was correlated to the level of
satisfaction of customers used restaurant services in Bangkok, at the lowest level of statistical significance
at the 0.05 level, but price, location/distribution channel, marketing promotion, physical evidence, people
and products were not correlated. Suggestions: in order to create greater satisfaction of customers,
restaurants in Bangkok should study and develop marketing mix factors, sus as product physical evidence

and process because they were affected to customer satisfaction.

Keywords: satisfaction in using services; marketing mix; Bangkok
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