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Abstract

The objective of this research was to study marketing mix factors (7P’s) that affected
the decision to purchase coffee of consumers at the Coffee First Shop in Office of
The Ministry of Higher Education, Science, Research and Innovation. The samples of
this research were 400 consumers who used to buy coffee from Coffee First Shop,
which were uncertain and clouded. Accidental Sampling was the method used in this
investigation, together with questionnaire in data gathering and analyzed the primary data

with percentages, frequendies, mean, standard deviation and multiple regression analysis.

The results indicated that the majority of samples were female, age between
20 - 30 years old, had a bachelor degree, the samples were in position of civil officer
and civil employees, and had monthly income 15,000 - 25,000 Baht. The result also
indicated that the level of opinions of overall marketing factors (7P’s) for the decision
to purchase coffee drinks of consumers at the Coffee First Shop in Office of The Ministry
of Higher Education, Science, Research and Innovation were at the high level (X =3.54,
SD.=0.826) The level of decision to purchase coffee drinks of consumers at the Coffee
First Shop in Office of The Ministry of Higher Education, Science, Research and Innovation
was maybe purchased (X = 3.89, S.D.= 0.885)

The result of hypothesis testing found that marketing mix factors (7P’s) effected
to decision to purchase coffee drinks of consumers at the Coffee First Shop in Office
of The Ministry of Higher Education, Science, Research and Innovation, with a statistical
significance level at 0.05, this showed that independent variables affected the dependent
factor at 27.2 percent (R is 0.272) and only one of factor from marketing mix factors (7P’s)
that affected the decision to purchase coffee drinks of consumers at the Coffee First Shop

in Office of The Ministry of Higher Education, Science, Research and Innovation was people.

Keywords : Marketing Mix Factors, Decision to Purchase, The Coffee First Shop
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