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ABSTRACT

Objective of the research subject “Influence of Marketing Mix Factors on the Intention
to Become Members of Savings Cooperatives among Personnel under the Revenue Office
Region 5” is (1) To study the intention to become members of savings cooperatives among
personnel under the Revenue Office Region 5 (2) To study the intention to become members
of savings cooperatives among personnel under the Revenue Office Region 5 classified by
personal factors (3) To study accounting factors and marketing mix factors affecting
the intention to become members of savings cooperatives among personnel under
the Revenue Office Region 5. The sample group used in the research was 346 people in
personnel under the Revenue Office Region 5. Based on Taro Yamane calculation method,
using a convenience sampling method. The research tool was a questionnaire created by
the researcher divided into 5 parts. Part 1: Personal factor, consisting of the gender, age,
status, education level and a number of family members, Part 2: Accounting factors,
consisting of monthly income, monthly expenses, and average debt. Part 3: Marketing mix
factors, consisting of product, price, place, promotion, people, physical evidence and
process. Part 4: intention to become members of savings cooperatives. Part: 5 Suggestion.

The study indicated that Accounting factors did not affect the intention to become
members of savings cooperatives among personnel under the Revenue Office Region 5.
Marketing mix factors, include product, price and process affect the intention to become
members of savings cooperatives among personnel under the Revenue Office Region 5
statistically significant 0.05.
Keywords: Accounting factors, Marketing mix factors and The intention to become

members of savings cooperatives
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