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Abstract

The objective of this research was to study marketing mix factors (7P’s) that affected
consumers’ decisions to purchase products in Gourmet Market Siam Paragon branch Bangkok.
The samples of this study were 400 consumers who had previously purchased products at
Gourmet Market Siam Paragon branch Bangkok. They were selected through accidental
sampling. The questionnaire was adopted to collect data and was analyzed using percentage,

frequency, mean, standard deviation and multiple regression analysis.

The results found that the majority of samples were female. They were between the
ages of 30-39 year old, Bachelor's degree level, had a single status, had a career as a civil
servant/state enterprise employee/government agency employee, average monthly
income 15,001 - 30,000 baht. There were types of products or services that you were
interested in purchasing or using at the Gourmet Market Siam Paragon branch Bangkok includes
consumer products, most of them use the service at Gourmet Market Siam Paragon branch
Bangkok on holidays (Saturday-Sunday), visit the Gourmet Market shop, Siam Paragon
branch Bangkok time at 12.01-14.00 P.M. They were using services per time amount between
501-1,000 baht. The results found that the level of opinions of the overall marketing mix
factors (7P’s) for the consumers’ decisions to purchase products in Gourmet Market Siam
Paragon branch Bangkok were at the highest level of their opinions (X = 4.26, S.D. = 0.435).
The founding revealed the certain level of consumers’ decisions to purchase products in

Gourmet Market Siam Paragon branch Bangkok was maybe purchased (X = 3.88 ,S.D. = 0.945)



The results of hypothesis testing found that marketing mix factors (7P’s) affected
consumers’ decisions to purchase products in Gourmet Market Siam Paragon branch Bangkok
with a statistical significance level at 0.05. R square of the model was found as 0.469. Showed
that independent variables were marketing mix factors affected consumers’ decisions to
purchase products in Gourmet Market Siam Paragon branch Bangkok at 46.90 percent and the
marketing mix factors (7P’s) that affected consumers’ decisions to purchase products in
Gourmet Market Siam Paragon branch Bangkok there were 2 aspects : Physical

evidence and Process
Keywords : Decisions to purchase, Marketing mix factors, Gourmet Market Siam Paragon Branch
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1.AuNanS o -0.008 - 0.004 -0.068  0.946
2.$MU57A - 0.034 -0.017 -0.279  0.780
3. ANUTDINNATINTINUY 0.050 0.026 0.395 0.693
4.@1’mmaﬁua’%mmwmm - 0.047 -0.027 -0.438 0.662
5.8uyAAa 0.085 0.052 0.679 0.498
6.91UNTLUIUNT 0.494 0.279 3500  0.001*
7.9?1!’1u5ﬂ19€u5‘1/|’]¢]ﬂ’18ﬂ'1‘1/\1 0.689 0.418 6.963 0.001*
AnAsii - 1.346 3581 0.001

R = 0.685, R*= 0.469, SEE = 0.694, F = 49.469, Sig = < 0.001, *= P < 0.05
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