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Abstract

Research on Factors affecting consumers' decision to use the service in The Mall
Lifestore Neamwongwan had the objective to study factors affecting consumers' decision
to use the service in The Mall Lifestore Neamwongwan, the samples of this research were
400 consumers who came to use the service in The Mall Lifestore Ngamwongwan by using
accidental sampling and using questionnaires as a tool for collecting. Data was analyzed
using a computer program to find percentage, frequency, mean, standard deviation and multiple
regression equations.

The results found that the majority of the sample group were male, age 31 - 40
years, single status, most were government officials/state enterprises with incomes of
15,000 - 30,000 baht. Frequency of purchasing products was less than 3 times per month,
after 6:01 p.m. onwards. The amount of money spent was less than 1,000 baht, most were
purchase clothing/apparel items. The results found that the level of opinions of the
overall marketing mix factors that affected consumers' decision to use the service in
The Mall Lifestore Ngamwongwan were at the highest levels of their opinions (X=4.24,
S.D.= 0.613). This founding revealed the certain levels of decision to use the service in
The Mall Lifestore Ngamwongwan were used the service for sure (X= 4.67, S.D.= 0.629)

The results of hypothesis testing found that marketing mix factors affected
consumers' decision to use the service in The Mall Lifestore Neamwongwan with statistical
significance the level at 0.05. R square of the model was found as 0.289. Showed that
independent variables were marketing mix factors affected consumers' decision to use the
service in The Mall Lifestore Ngamwongwan at 28.9 percent. And the marketing mix factors
that affected consumers' decision to use the service in The Mall Lifestore Neamwongwan,
there were 5 aspects: product, personnel, price, marketing promotion and physical

appearance and presentation.
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