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ABSTRACT

Factors Affecting Customer’s Intention to Use Mobile Banking Services in Phayathai
district Bangkok aims to: 1) study the factors related to the perceived ease of use of mobile
banking, 2) study the factors related to the perceived usefulness of mobile banking, and 3)
study the factors related to the perceived quality of mobile banking. The sample group for
the research were 400 mobile banking users in Phayathai district, Bangkok, selected through
accidental sampling. Questionnaire was used as the data collection tool. The statistical
methods used for data analysis include percentage, frequency, mean, standard deviation,
and multiple regression analysis.

The results of the research found that the majority of the sample group were female,
age between 31-40 years old, had a bachelor's degree, married status, working as
government officials, and earning a monthly income of 15,000 - 25,000 baht. And the results
found that the level of opinions of the overall perceived ease of use mobile banking,
perceived usefulness of mobile banking and perceived quality of mobile banking that
affected customers’ intention to use mobile banking services in Phayathai District Bangkok
these were the highest of their opinions (X = 4.37, S.D. = 0.318) and the level of customers’
intention to use mobile banking services in Phayathai District, Bangkok at the highest of their
opinion (X = 4.31, S.D. = 0.376) respectively

The results of hypothesis testing revealed that the perceived ease of use of mobile
banking the perceived usefulness of mobile banking and perceived quality of mobile banking
significantly affected the intention to use mobile banking services of customers in Phaya Thai
district, Bangkok, were statistical significance level at 0.05. The forecasting coefficient (RZ)
found as 0.401, indicated that the independent variables affected the dependent variable at
40.10 percent. When considering each aspect it was found that two aspects : perceived
usefulness of mobile banking and perceived quality of mobile banking affected the intention

to use mobile banking services of customers in Phaya Thai district, Bangkok.
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