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Abstract

The Purposes of this study were to (1) investigate and summarize the Working people’s
opinions toward influencer group, message content on social media, and loyalty to buy
cosmetic products via online channels (2) analyze and summarize what impact was found in
accordance with the relationship between influencers on social media, content types used on
social media, and loyalty to purchasing cosmetic products through online channels.

The 400 samples were selected from Working People's in Bangkok and vicinity by using
convenient random sampling method, regardless of probability basis. The administered
questionnaire was approved for its content validity by the three experts. The Cronbach’s alpha
coefficient indicated that its reliability value was 0.889. Regarding data analysis, the descriptive
statistics covering frequency, percentage, mean, standard deviation; as well as the inferential
statistics performed by employing multiple regression analysis: MRA were used. Additionally; the
hypothesis was examined at 0.05 level of statistical significance.

In overall, the research results were revealed that the respondents rather agreed toward

influencer group. It was found strongly agreed toward message content on social media



.Moreover, it was found that the respondents strongly agreed toward loyalty to buy cosmetic
products via online channels.

Finally, the findings indicated that the influencer group and message content on social
media directly affected loyalty to buy cosmetic products via online channels consecutively at
0.05 of the statistically significant level.
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