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ABSTRACT

The objectives of this study were (1) to study the factors affecting the decision to purchase
savings lotteries issued by state banks among the population in Bangkok, (2) to study the factors
affecting the decision to purchase savings lotteries issued by state banks among the population in
Bangkok classified by demographic factors, (3) to study the relationship between marketing mix
factors and factors affecting the purchasing decision of savings lotteries issued by state banks
among the population in Bangkok. The sample group for this research consisted of 400 investors
residing in Bangkok with previous experience in savings lottery investments. Data were collected
using a questionnaire divided into two parts: (1) descriptive statistics, including frequency,
percentage, mean, and standard deviation, and (2) inferential statistics such as t-test, One-way
ANOVA, and multiple regression analysis.

The hypothesis testing results indicated that (1) Demographic factors such as gender, age,
marital status, education level, and income did not significantly influence the factors affecting
individuals' decisions to purchase savings lotteries issued by state banks in Bangkok. (2) The
marketing mix elements of personnel, service process, and physical environment significantly
influenced Bangkok residents' decisions to purchase savings lotteries issued by state banks.
However, product, price, distribution channels, and promotion had no significant impact on their

purchase decisions.

Keywords: Purchase decision; Savings lotteries issued by state banks; Marketing mix factors
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