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ABSTRACT

This research study has the objective to study the decision process of purchasing
products in department stores that have seamless services among consumers in Bangkok.
The sample group in this research is 400 people who have previously purchased products
in department stores in Bangkok. Using a questionnaire as a tool to collect data. Statistics
used in the analysis include percentage, mean, and standard deviation. Hypotheses were
tested with t-test statistics, One-way ANOVA statistics, and Multiple Regression Analysis

statistics.

Results Study found that. 1) The population gives importance to the decision to
purchase products in department stores that have seamless service (Omni channel) overall
at the highest level. 2) The population has the same gender, age, status, educational level,
occupation, Average per month different factors affect the decision to purchase products in
department stores that have seamless services (Omni channel). 3) Behavioral factors in using
services and purchasing products in department stores. As a result, the decision to purchase
products in department stores that have seamless services (Omni channel) is different. 4)
Seamless marketing factors (Omni Channel Marketing) found that the aspect with the highest
average is Continuously deliver experiences that meet the needs of consumers or customers

with a mean value of 4.48 and standard deviation = 0.54

Keyword: Consumer Decision Process; Seamless Services
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