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ABSTRACT

This research aims to (1) study the perception of security and trust in fintech services
among the population in Bangkok, (2) examine the perception of security and trust in fintech
services among the population in Bangkok differentiated by demographic factors and
knowledge, and understanding about fintech platforms, and (3) explore the impact of the 6Ps of
online marketing mix (Product, Price, Place, Promotion, Privacy, Personalization) on perception
of security and trust in fintech services among the population in Bangkok.

The sample consisted of 400 individuals residing in Bangkok who had previously used
fintech platforms. The independent variables included demographic factors, online marketing
mix factors (6Ps), and knowledge, and understanding of fintech platforms. In contrast, the
perception of security and trust in fintech services among the population in Bangkok was

analyzed with a statistical significance level of 0.05. The research utilized Google Form



questionnaires, descriptive statistics, frequency, percentage, mean, standard deviation, one-way
ANOVA, multiple regression analysis, and reliability testing using the alpha coefficient.

The study found differences in the perception of security and trust in fintech services
among the population in Bangkok. Women had higher levels of perception of security and trust
in fintech services than men and private sector employees had higher levels than other
professions as well as higher-income individuals, with age and education showing no significant
differences. The study also found that different levels of overall knowledge affected the
perception of security and trust in fintech services among the population in Bangkok. Those
with higher knowledge had a greater perception of security and trust in fintech services
compared to those with lower knowledge. The online marketing mix factors (6Ps) showed that
product ease and simplicity significantly influenced the perception of security and trust in
Bangkok fintech services, transparent pricing policies were crucial in decision-making, proper
establishment of fintech companies enhanced trust in distribution channels, compliance with
regulations and security measures were important in marketing, and personal information
privacy policies influenced usage decisions. Personal security features also significantly built

trust in the platform with statistical significance at the 0.05 level.
Keyword: FinTech, Online Marketing Mix (6Ps), Security, Trust
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