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ABSTRACT

The Research is on the Marketing Mix and Service Quality Influencing Satisfaction of Users
of The Olympic Club. The objective of the research were 1) to study Influencing Satisfaction of
Users of The Olympic Club. 2) to study Influencing Satisfaction of Users of The Olympic Club.
Classified by personal factors. 3) to study the Marketing Mix and Service Quality Influencing

Satisfaction of Users of The Olympic Club.

The hypothesis test results that the personal factors include gender, age, status, education,
occupation, average monthly income, Service frequency different as a result, was relativecly
insignificant. The marketing Mix were product, price, place and promotion and Service Quality
were Reliability, Assurance and Tangibility . Factors influencing satisfaction of users of
The Olympic Club. It was Tangibility, place, Reliability and Assurance of Influencing Satisfaction

of Users of The Olympic Club differed statistically at 0.05.

Keyword : Marketing Mix, Service Quality, Satisfaction of Users
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