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ABSTRACT

The Objectives of this research were: (1) to study the satisfaction of users of credit
card-bound application services,(2) to study the satisfaction of users of credit card-bound
applications in Bangkok. Classified by demographic factors.(3) to study the influence of
technology acceptance factors and market contribution factors that affects user satisfaction
with credit card-bound application services customers in Bangkok.

The results of the study found that sample of customers in Bangkok found that
gender,age,occupation, and monthly income The differences result in satisfaction of service
users of applications linked to credit cards, the overall image was significantly different at
the statistical level of 0.05. As for the adoption of technology, perception of benefits has the
greatest regressive coefficient of forecasting. The second is the perception of ease of use.
Attitude towards use and as part of the price market mix factors, distribution channels,
product andpromotion affects user satisfaction with credit card-bound application services
customers in Bangkok by 65.8 percent and forecast error of £ 0.141

Keyword : Credit card application
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