Jaseiitnadansinduladonsuinnesuuunnnivas
WINUUTENUIMTTUNTNEG nJamwwidivd 371a (Uvnww)
FACTORS AFFECTING DECISIONS TO PURCHASE NOTEBOOK OF
EMPLOYEES OF BANGKOK COMMERCIAL ASSET MANAGEMENT
PUBLIC COMPANY LIMITED

wdatiuy eavey
#1IVINTIANT AULUITMNTTING UNINYNTUTILATNS
HSURAYOUUNAIY
Manadsanan Nitjaya Email: 6214154513@rumail.ru.ac.th
Faculty of Business Administration Program in Management Ramkhamhaeng University

Corresponding author

UNANEYD

nefeides Hadefifadenisdndulatensufinmesuuunnmusmmiinauuisnyins
dunind ngammndyd S1in @) Teguszasdiiofnwdadodinuszaumismananniifina
sonsindulatenonfinmosuvunnnivesnineuuisnuimsduning nsummwided 1
(umvu) ﬂajuﬁaamﬂumﬁ%’aﬂ%ﬂﬁ ABNINIUUTENUINITAUNTNG nJunnn1divd 911in
(@) F1uau 320 AU laen1sgudiieg1awuud1s (Simple Random Sampling) uaglduuuaauniy
Hueteadlolunsifusiunuteya addflilunsiinseidens Uszneuse ffesas Al
Aady dudenuunasgu uaznsiATgiauNTInnosNYA

Han1539eNUI nauditegsdiulng Wumende eglugateny 21-30 T szdunisinw
Usyaymsuaziinelaseisiauaglugie 20,001 - 30,000 mvﬂmawqaﬂﬁiumuﬁaﬂ%@ﬂauﬁaLm@%
LUUNANIYBIABULUUADUAY WUIINduFIot1sdinuauledionsuiiainasnany Acer
wAnsIuMTAeNTIAABNTAME TLUUNANTITIA 20,001 - 25,000 U NgANTIINNSEENIENS
F15zFunuuseudisruazsEiuauAniuvesladesudiulszaumnsnisnainiinasenis
dnaulateneuiupoiuuunnmivesninauuIsnuimsAuning nyummmndes S ()
Tnsnwsameglusefuanudniiunnndian (X= 4.25 , S.D. = 0.520) uaziiszfusziuanudniiiu
Frunsfaduladeneufinmesuuunnmiveminmuussnuimsauning ngunwmngded S
(UU) aaﬁi’tuizﬁuaﬂa%ﬁmaﬂafﬁy@ (X=4.06, S.D. = 0.82)

wansnedevaLNAgIunui Jadefudiutsrannisnisnainiinarenisdniulade
ABUNUABTUUUNNNIVRINTNUUTENUTITAUNS NG nunnmnalvd 9110 (un1vu) agiedl
Todfneadanisyau 0.05 Tnefiaduusyansnisneinsel (R?) wihiu 0.222 wansindaudsdasy
FotadududiulsraunsnsnaiadnasoduUsnuienisinduladensuiamosuuunnnives
wiinuUTEUIsauning ngammndled Siin G Tisesar 22.2 WeRasandusesiu



a 1

WU TNINUA 1 a1 bakn IUSNYMENIIN18AIN (Beta = 0.396) finasiani1sinaulade

o o

ADUNANDSUHUUNNNIVBINTNMUUTENUTMSAUNINE NFennalvd 9770 (unnyw)

¥
v a v 1

AdAgy - n1sdinaulade, Uadediuuszauniinisnan, ABNIIMBSLUUNAN

ABSTRACT

The objective of this research was to study marketing mix factors that affected the
decision Notebook of Employees of Bangkok Commercial Asset Management Public
Company. The samples of this study were 320 employees. They were selected through
simple random sampling. The questionnaires were adopted to collect data and were
analyzed using percentage, frequency, mean, standard deviation and multiple regression
analysis.

The results found that the majority of samples were female. They were between
the ages of 21-30 years old, had a bachelor's degree. They get monthly income of 20,001 -
30,000 baht. Their behaviors revealed that the majority of samples preferred to buy a
notebook the Acer notebook brand was number one. They spent 20,001 - 25,000 baht.
Moreover,They preferred choosing the payment method in installments. The results found
that the level of opinions of the overall marketing mix factors (7P’s) affected decision to
purchase notebook of employees were at the highest level opinions (X= 4.25, S.D. = 0.520)
This founding revealed the certain levels of decision to purchase notebook of employees
were may be purchased. (X= 4.06, S.D. = 0.82)

The results of hypothesis testing found that marketing mix factors (7P's) affected the
decision to purchase notebook of employees of Bangkok Commercial Asset Management
Public Company with a statistical significance level at 0.05. R square of the model was found
as 0.222. Showed that independent variables was marketing mix factors affected the decision
to purchase notebook of employees of Bangkok Commercial Asset Management Public
Company at 22.20 percent and the marketing mix factors (7P’s) that affected the decision
to purchase notebook of employees of Bangkok Commercial Asset Management Public

Company. There were 1 aspects: physical characteristics.
Keywords: Decision to purchase, marketing mix factors, Notebook
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