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ABSTRACT

The objective of this research was to study marketing mixed factors (7P’s) that affected
the decision to purchase counter brand cosmetics of employees at ItalThai Tower.The samples
of this research were the customers to purchase counter brand cosmetics at ItalThai Tower
which consisted of corporate employees , bank employees , and entrepreneurs who
possess their business at ItalThai Tower. There were 400 customers. The Simple Random
Sampling and questionnaires were the tools utilized to collect data. The statistics used to
analyze data consists of the percentage , frequency , mean standard deviation, and multiple
regression analysis.

The results of the research found that most samples were female. They were
between the ages of 25 - 30 vyears old , had a Bachelor’s Degree , and were corporate
employees obtaining average monthly salary of 25,000 - 30,000 baht. The research also
found that the level of opinions of the overall marketing mixed factors affected decision to
purchase counter brand cosmetics of the employees at ItalThai Tower were at high level of
their opinions (x= 4.19,5.D. =0.500). This founding revealed the certain levels of decisions to
purchase counter brand cosmetics of employees at ItalThai Tower was purchased for sure (x=
4.31 ,S.D. =0.810)

The result of hypothesis testing found that marketing mix factors (7P’s) affected the
decision to purchase counter brand cosmetics of employees at ItalThai Tower at the statistical

significance level at 0.05. R square of the model was found as 0.509. Show that independent.



Variables was marketing mix factors affected the decision to purchase counter brand cosmetics
of employees at ItalThai Tower at 50.90 percent. And the marketing mix factor (7P’s) that
affected the decision to purchase counter brand cosmetics of employees at ItalThai Tower .

There were 2 aspects : Product and Physical Evidence.

Keyword : Decision to purchase, Marketing Mix factors, Counter brand cosmetic
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