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ABSTRACT

The objective of this research was to study marketing mix factors (7P’s) that
affected the decision to purchase beverages at Café Amazon of employees of the
Government Housing Bank head office. Who chose to buy drinks at cafés. Amazon 350
people by simple random sampling and using questionnaire as a data collection, tool
statistics used to analyze data include percentages, frequency values, standard deviations,
as well as multiple regression analysis.

The results found that the majority of the samples were female, between the ages
of 31 and 40, had a bachelor's degree, had positions/duties at employees, those with
average monthly income of 20,001 - 30,000 baht. The behavior’s employees of the
Government Housing Bank head office revealed that the majority of the samples preferred
to purchase coffee. They spent less than 100 bath each time, they preferred going to the
Café Amazon 7:00 a.m. and 9:00 a.m, for 2-3 times per a week. And the results also found
that the level of opinions of the marketing mixed factors (7P’s) for the decision to
purchase beverages at cafés Amazon of employees of the Government Housing Bank head
office were at hight levels of their opinions. (X = 4.01, S.D. = 0.380) This founding revealed
the certain levels of decision to purchase beverages at café Amazon of employees of the
Government Housing Bank head office was may be purchased (X = 3.95, S.D. = 0.404)

The hypothesis testing results found that the marketing mix factor (7P's) affected

the decision to purchase beverages at Café Amazon of employees of the Government



Housing Bank head Office with the statistical significance level at 0.05. R Square of the
model found as 0.819. Showed that independent variables were marketing mix factors
affected the decision to purchase factors beverages at café Amazon of employees of the
Government Housing Bank head office at 81.90 percent and the market mix factors
affected. The decision to purchase beverages at the café Amazon of the employees of the
Government Housing Bank head Office. There were 6 aspects: marketing promotion,

physical characteristics, prices, distribution channels, process and people.
Keywords: Decision to purchase, Marketing Mix factors, Café Amazon
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