tadaaruilszaumamsaaasazmsaensumaluladniinanemsanauloae
Q'J ) a YV d'd U v A v | d
INVIIININHINNAIUNANUBITIANANT NEY B (CBD) ‘U@Q‘ﬂNi’)@HﬂﬁHﬂl@Q
Y Aa
Juslanluuangunnamiung
Marketing Mix Factors and Technology Acceptance Model Affecting the
Purchase Decision for Facial Treatment Serum Containing Hemp Extract (CBD)
Online Channel for Consumers in Bangkok
£ a o O
aYNOA 111
AUIMITANT AULUINITFIND WHIINGIABTIUAUN

A5 UAATOUUNAIN

Chanankrit Nampud
Email : gmchanankrit@gmail.com

Faculty of Business Administration Program in Management, Ramkhamhaeng University

Corresponding Author

a dyd s A A = v A dy @ o a 9 A
NI13IVYUY ﬁqﬂizmmwa (1)LW’é)ﬁﬂ‘HTfﬂi@ﬂﬁucli]‘f]f@!ﬁlﬁuﬂWEQN’JWHWIZJ?(’JHW’@(ZJ

v A v

] J a 4
YoIATANAN YA QY H9 (CBD) Foan1weou lativosdus Inaluwangunnuniuns (2) 1ive

4 '
A [ a 9 o A [

AnwimsaaaulaFomsuihgem il aIund Y@ IsanaN ¥y w9 (CBD) F04N19

Q

o 9y a o v A =
aau"laumammTﬂﬂclumlﬁﬂgamwmmum ﬂ?l,l,uﬂﬁ'lllﬂﬂﬂﬁlﬁﬁu‘ﬂﬂﬂﬁ uag (3) INOANEN

o Y o AAA ' v A X o
ﬂ%%ﬂﬁ’)uﬂi%ﬁll‘i/]Nfﬂiﬁ'ﬁW]Llﬁ$ﬁi]%i]ﬂ1iEJ’E)iJ‘i‘lJL‘VIﬂIuIaﬂﬂuﬂaﬁﬂﬂWiﬁﬂﬁuiﬂ%@L%iN
o a Y A v A [ 1 4 Y Aa
VTN INUIMNUAIUNTNUDITITANANF DY B (CBD) %mmmau”laueum@uiinﬂiugmw
NIUNWNNIUNT
Y a d'dy

[ (Y [l ~ 9 av A 1 A dy o ) a 9 A
ﬂij‘iJ@]’JﬂEJNVIGlGIfbluﬂﬁ’Jﬁ]EJ o ﬂE{I‘iJN‘]J’iIﬂﬂ‘VI"]S@'Vii@LﬂfJ"]fﬂL"]fiﬂJ‘]JT;ﬂN’Jﬂuﬂ/]iJ

Y

=) v

dyunauvesasanai sy s (CBD) Nordvegluvangamwusiiuas 112 400 au Taals
3 A A < P} Aadq Y a SNY 1Y

suudevaiuaiesdolumsiiusinsiudeya adanlgslumsimsigd 1dun arfesas

A1RD AURAE HALAEIWILIUUUVIATTIU UNTNAFDUAUNATIUAIBADANI
1 o I 1

u151591MuRe) (One-Way ANOVA) innuanuuana1d i lilnffeuieuilusieg Tae

1975909 LSD tazadan1snnneenygm (Multiple Regression)


mailto:gmchanankrit@gmail.com

v Y
Hanisnadouduuag L WU Tadedruyanafiimaaenu nzlinsdadulade
) o a 9 A v A o 1 4 Y Aa
3N AT AU TUY I TANANTIYSS (CBD) Foan1weou lativesdus Inaluwe
NIUNNUMIUAT UANA Y dautfadedlruynnaiiiong 01U W STAUMSANET D1TN Lag
9 d' 1 A 1 [ [l =1 v A zi’ o o a Y d'd 1 o A
s1wlamasaoidon annu ezlimsdaduligosuihgsmninlidunduvesasanans
[ 1 o a (1 [} [ 1
ARY9 (CBD) ¥oan19oou lariuesdus Inaluwangunnuriuas liareiu uaz Tadedu
v [ s A 1 v A dy o o a 9 4‘
Uszaunamsaaiauazifademssoniumalulas Unadenisaaduladomsuiingamiviim
1 [ [ ] J a
Naumauvesmsananenywse (CBD) soantveon laivesdus Inaluwangamnumuns

o o w

k4
mdaw: Jatedrulszaunumaaaia msseusumalulad msaadulado

Abstract

The objectives of this research were (1) To study the purchase decision for facial
treatment serum containing hemp extract (CBD) online channel for consumers in Bangkok. (2) To
study the purchase decision for facial treatment serum containing hemp extract (CBD) online
channel for consumers in Bangkok classified by personal factors., and (3) To study marketing mix
factors and technology acceptance model factors affecting the purchase decision for facial
treatment serum containing hemp extract (CBD) online channel for consumers in Bangkok.

The sample group were 400 consumers who bought or used to buy facial treatment serum
containing hemp extract (CBD) who live in Bangkok. The questionnaire was used to be a tool for
collecting the data. The data collected were analyzed by using the percentage, frequency, mean,
standard deviation. The hypothesis were tested by One-way ANOVA (F-test), in case of it had
statistical significant different testing a pair of variables by LSD was used to test hypothesis of
each pair in order to see which pair are different and Multiple Regression.

The result of hypothesis testing showed that individual factors, such as gender and
different affecting the purchase decision for facial treatment serum containing hemp extract
(CBD) online channel for consumers in Bangkok. However, the difference age, status, education,
occupation and income does not affecting the purchase decision for facial treatment serum
containing hemp extract (CBD) online channel for consumers in Bangkok. The marketing mix
factors and Technology acceptance model affecting the purchase decision for facial treatment
serum containing hemp extract (CBD) online channel for consumers in Bangkok.

Keywords: Marketing Mix Factor, Technology Acceptance Model, the Purchase Decision
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