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ABSTRACT

In this study , Marketing mix and external factors affecting purchasing
decisions of air purifiers in Bangkok During The Situation the Spread of
Coronavirus ( Covid-19). The researcher examines 1) to study consumer decision
making on purchasing air purifiers in Bangkok During The Situation the Spread of
Coronavirus ( Covid-19). 2) to study consumer decision making on purchasing air
purifiers in Bangkok During The Situation the Spread of Coronavirus ( Covid-19) to
compare demographic characteristics with. 3) to study Marketing mix and external
factors affecting purchasing decisions of air purifiers in Bangkok During The Situation
the Spread of Coronavirus ( Covid-19). The researcher collected data from
questionnaires of a total of 400 subjects using the convenient selection method , The

statistics used in the analysis were frequency, percentage, mean and standard



deviation. Statistical T-test,f-Test , One-Way ANOVA, and Multiple Regression

Analysis.

The results of this research found that most of the demographic factors were
different affecting purchasing decisions of air purifiers in Bangkok During The
Situation the Spread of Coronavirus ( Covid-19) were different . And the result of
Marketing mix and external factors affecting purchasing decisions of air purifiers in
Bangkok During The Situation the Spread of Coronavirus ( Covid-19) found the
Marketing mix factor of Promotion ,Product and Place , And the external
factors of Covid-19 outbreak situation , Technology and Economic condition
respectively, that affect to affecting purchasing decisions of air purifiers in Bangkok

During The Situation the Spread of Coronavirus ( Covid-19)
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