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ABSTRACT

The objective of this research was to study marketing mix factors (7P’s) that affected
decisions to purchase digital lottery of employees of government savings bank head office.
The samples of this study were 400 employees. They were selected through simple random
sampling. The questionnaires were adopted to collect data and were analyzed using
percentage, frequency, mean , standard deviation and multiple regression analysis.

The results found that the majority of samples were female. They were between
the ages of 25-35 years old, had a bachelor's degree. They worked in a private company/
employees, those with average monthly income of 15,001 - 25,000 baht. The results found
that the level of opinions of the overall marketing mix factors (7P’s) for decision to purchase
digital lottery of employees of government savings bank head office were at the highest
levels of their opinions ( X=4.29 , S.D.= 4.285). This founding revealed the certain levels of
decision to purchase digital lottery of employees of government savings bank head office
was purchased for sure ( X = 4.34,S.D.= 0.752)

The results of hypothesis testing found that marketing mix factors (7P's) affected
decision to purchase digital lottery of employees of government savings bank head office
with a statistical significance level at 0.05. R square of the model was found as 0.480.
Showed that independent variables was marketing mix factors affected the decision to
purchase digital lottery of employees of government savings bank head office at 48.00
percent and the marketing mix factors (7P’s) that affected the decision to purchase digital
lottery of employees of government savings bank head office There were 3 aspects: product

price and place.

Keywords: Decision to purchase, Marketing Mix factors, Government Savings Bank
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