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ABSTRACT

The objective of this research was to study Factors influencing the decision to
purchase goods and services through the electronic commerce system of secondary
schools in Bangkok. The samples of this study were 400 consumers. They were
selected through simple random sampling. The questionnaires were adopted to collect
data and were analyzed using percentage, frequency, mean , standard deviation.

The results found that the majority of samples were female. They were between
the ages of 20 - 30 years old, had a bachelor's degree. those with average monthly
income of 15,000 -30,000 baht. and the results found that the level of Factors
Influencing Purchasing Decisions of the overall Factors influencing the decision to
purchase goods and services through the electronic commerce system of secondary
schools in Bangkok were at high levels of their opinions (X =4.15, S.D. = 0.616)
Keywords: Consumer behavior , Factors Influencing Purchasing Decisions,

Electronic Eommerce system
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