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ABSTRACT

Research on marketing mix and consumer behavior affecting the decision to buy a pre-
owned house of people in Nonthaburi area. The objectives were as follows: 1) To study the
Marketing mix and consumer behavior affecting the decision to buy a pre-owned house of
people in Nonthaburi area. 2) To study the decision to buy a pre-owned house of people in
Nonthaburi area. The sample group in this research was 400 people in Nonthaburi area. The
questionnaire was used for research. Data analysis using statistical t-Test, One-way ANOVA

and Multiple Regression.

The results of the study found that Personal factors in terms of age, status, occupation,
average monthly income the statistically significant difference at the 0.05 level made the

decision to buy a pre-owned house among the people in Nonthaburi different except for the



gender. And independent variables can predict the marketing mix and consumer behavior
affecting the decision to buy a pre-owned house of people in Nonthaburi area. by pointing out
that Distribution , marketing promotion , in terms of salespeople, attitudes, motivations and
perceptions, with a statistically significant level of 0.05, indicating that the marketing mix and
consumer behavior Influence people's decision to buy a pre-owned house in Nonthaburi area
significantly, while the product, the price, the management process and physical These four
variables were not statistically significant at the 0.05 level, indicating that they had no influence

on the purchasing decision of people in Nonthaburi area.
Keyword: Marketing mix , Consumer behavior , Pre-owned house
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