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ABSTRACT

The objectives of the research in “Marketing mix factors and planned behavior
affect purchasing decisions on dietary supplements for skincare online channels of people

in Bangkok” were: (1) To study the decision to buy skincare supplements through online



channels of people in Bangkok. (2) To study the decision to buy skin-nourishing
supplements online through the online channels of people in Bangkok, classified by gender
age education, and income. (3) To study the marketing mix and planned behavior affecting
the decision to buy skincare supplements through online channels of people in Bangkok.
The samples used in this research were 400 people in Bangkok. And used to buy products
through online channels. Taro Yamane's theory and the method of Convenience Sampling

were used in this research.

The results of this study found that individual factors, such as age influencing the
choices of purchasing decisions on dietary supplements for skincare online channels
people in Bangkok, were relatively insignificant with a statistical significance of 0.05. In
addition, the marketing factors highly influencing the decision to choose of purchasing
decision on dietary supplements for skincare online channels for people in Bangkok were
Product, placement, and promotion, while the factors of price evidence did not influence
purchasing decision on dietary supplements for skincare online channel of people in
Bangkok. The planned behavior factors influencing the decision to purchase dietary
supplements for skincare online channels people in Bangkok were Attitude Toward the

Behavior, perceived behavior control, and subjective norm.

Keyword: marketing mix, planned behavior
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