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ABSTRACT

Independent study subject Marketing Mix and Planned Behavior Affecting Whey
Protein Milk Purchasing Decision of Consumers in Bangkok. The objectives were
1) To study the purchasing decisions of whey protein consumers in Bangkok, 2) To study
the purchasing decision of whey protein milk consumers in the area of Bangkok classified
by personal factors, and 3) To study the marketing mix factors (4Ps) and the conceptual
factors, the theory of behavioral plans that affect the consumers' decision to buy whey
protein milk in Bangkok. The sample used in this study was 400 Bangkok residents who
had drank whey protein milk. Calculations were made using Taro Yamane's formula using
a convenient sampling method and 1) screening questions for those who study, work or live
in Bangkok and 2) buy or consume whey protein milk. The research instrument was a
questionnaire prepared by the researcher divided into 4 parts as follows: Part 1: Information
about respondents' factors such as gender, age, education level, occupation, and average
monthly income; Part 2, Marketing Mix Factors questionnaire. Impact on consumers'
decision to buy whey protein milk in Bangkok This includes products, prices, distribution
channels, and promotions; Part 3 Conceptual Factors Questionnaire Planning behavior
theories affecting the purchasing decision of consumers in Bangkok consisted of attitude
towards behavior. Reference group according to conformity and behavioral control efficacy,
and part 4, questionnaire on purchasing decision of whey protein milk among consumers in

Bangkok.

The results of the study found that Individual factors, gender, age, education level,

occupation, and average income are different. The consumers’ decision to buy whey protein



milk in Bangkok was not significantly different at the 0.05 level. Factors based on the theory
of planned behavior affecting the decision to buy whey protein milk of consumers in
Bangkok the most was the perception of the ability to control the behavior, followed by the
attitude towards the behavior. Whereas the reference group conformance did not affect the
purchasing decision of the consumers in the Bangkok area and marketing mix factors
affected the purchasing decision of whey protein milk of consumers in Bangkok. For most
of the products, while the factors of the marketing mix, price, distribution channel
Promotion There was no effect on consumers' decision to buy whey protein milk in

Bangkok. was statistically significant at the 0.05 level

Keyword: Whey protein milk
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