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ABSTRACT

The purpose of this research were 1) to study the decision to use mobile banking
application of people in Bangkok 2) to study the decision to use mobile banking application
of people in Bangkok classified by personal factors. 3) to study factor of marketing mix
and technology acceptance which influence the decision to use mobile banking application
of people in Bangkok.

The sample of 400 Bangkok users was selected by convenience sampling and
use screening questionnaire people who living in Bangkok. The statistics used for data
analysis were percentage, frequency, mean and standard deviation. Test hypothesis
with one-way ANOVA. If differences are found, they will be compared individually

using the LSD method, and multiple regression analysis.



The result of the research were as follows: Most of the respondents were female,
aged 24-40 years with a bachelor's degree and working in Government agencies and
State enterprises, which average monthly income is around 15,001-35,000 baht. Most of
the sample group used Krungthai mobile banking application. The type of service was
money transfer, used application at their residence with 2-5 times per week at 12.01-18.00 pm.

The hypothesis test revealed that characteristics of people in Bangkok were different
in gender, age, education level, occupation, average monthly income, mobile banking
application, type of service, place of use, frequency and time of use. Making the decision
to use mobile banking application were not different. For marketing mix factor included
product, place, promotion and technology acceptance factor included perceived usefulness,
perceived ease of use and perceived security risk influence the decision to use mobile
banking application of people in Bangkok except price in marketing mix factor did not
influence the decision to use mobile banking application of people in Bangkok at 0.05

level of statistical significant.

Keyword: Mobile Banking Application, Marketing mix, Technology acceptance
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