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Abstract

This research is on the subject Marketing Mix and Branding Factors Affecting
the Buying Decision of New House by Housing Loan (Case Study Bangkok and
Surround Area). The objectives were 1) to study the buying decision of new house by
housing loan (case study Bangkok and surround area) 2) to study the buying decision of
new house by housing loan (case study Bangkok and surround area) classified by
demography 3) to study the marketing mix and branding factors affecting the buying
decision of new house by housing loan (case study Bangkok and surround area). The
sample group used for this research was 400 consumers in the Bangkok and surround
area. The sample size was determined with Taro Yamane's formula. The samples were
selected by convenient sampling method in which only the data from respondents who
have had experience buying new house in Bangkok and surround area would be accepted
for further analysis. Data collection is done via questionnaire consisting of 4 parts: Part
1, demographic data; Part 2, opinion about marketing mix; Part 3, opinion about
branding; Part 4, buying decision and additional suggestion.

Data analysis shows that different status made buying decision different; also

process aspect of marketing mix and brand equity have influence on the buying decision.

Keywords: Buying decision, new house
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