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MARKETING FACTORS AND BEHAVIORAL PATTERNS INFLUENCING CAFE

SERVICE IN BANG PHA, RATCHABURI PROVINCE
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ABSTRACT

This research is on marketing factors and behavioral patterns influencing café service in
Bang Pha, Ratchaburi Povuince. The objectives of the research were (1) Study the decision to
choose a cafe service of consumers in Bang Phae District Ratchaburi. (2) Study the differences in
personal factors towards the decision to choose a cafe service of consumers in Bang Phae District
Ratchaburi. (3) Study the marketing factors and factors according to the concept of the theory of
planned behavior influencing.

The results of the study revealed that different personal factors such as age, status,
education, occupation, and income influenced the choice of cafe service. of consumers in Bang
Phae District Ratchaburi province differed statistically by 0.05 and marketing factors influencing
the decision to use the cafe service. of consumers in Bang Phae District Ratchaburi is the
marketing factor of the Product and the PlacePromotion and process influence on the choice of
cafe service of consumers in Bang Phae District Ratchaburi The factor according to the concept of
the theory of planned behavior does not influence the decision to use the cafe of consumers in

Bang Phae District Ratchaburi province was statistically significant at the 0.05 level.

Keywords: Marketing Factors, Planned Behavior Factors
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