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Abstract



The objectives were to study 1) the level of the purchasing annuity
insurance of people in Bangkok and Metropolitan region 2) the importance level of
Marketing Mix factors as product, price, place and promotion 3) the correlation between
Marketing Mix factors and the level of the purchasing annuity insurance. The sample
group was 400 persons, using Non-probability Sampling - Convenience Sampling. The
research tool was questionnaires. The statistics tools used for data analysis were
percentage, mean, frequency, standard deviation, Independent Samples Test, One-way
ANOVA and Pearson’s r Correlation Coefficient. The results showed that 1) the level of
the purchasing annuity insurance overall was relatively low, average insurance
premiums were mean = THB 42,653.93, (S.D. = 28.158.72), the less premium groups were
not over 25 years old, government officials/state enterprise employees, under
bachelor’s degree, average monthly income not over THB 30,000, 2) the importance
level of Marketing Mix factors overall was very high, (mean = 8.55, S.D. = 0.79), the least
important level was promotion, and 3) promotion and product had the positive
correlation with the level of the purchasing annuity insurance at very low and the lowest
level, place had the negative correlation at the lowest level. price had not the positive
correlation, at statistical significance of 0.05 levels. Recommmendations: 1) the insurance
company should improve and develop product to appropriate with each group
customer such as groups with low purchase level and groups with high purchase level
but less amount of customer, 2) should advertise knowledge more about annuity

insurance such as seminar, 3) increase purchasing insurance online channel.

Keywords: purchase amount, annuity insurance, Marketing Mix factors
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