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Abstract

The purposes were to study 1) the frequency level of KKP Mobile application services
usage per month of Kiatnakin Phatra Bank Public Company Limited’s customers in Bangkok,
classified by demographic factors 2) the important level of marketing mix factors affecting to the
frequency of KKP Mobile application services usage per month and 3) the correlation between
marketing mix factors and the frequency level of KKP Mobile application services usage per
month. This study was quantitative research. The samples were customers who used the KKP
Mobile application services of 400 peoples by simple random sampling and quota sampling,
using questionnaires as a data collection tool. The statistics used in the analysis were frequency,
percentage, mean and standard deviation. The hypotheses were tested by t-test, One Way
ANOVA and Pearson’s r Coefficient. The results found that 1) the frequency level of KKP Mobile
application services usage per month of customers were mean 11.88 times, S.D. = 10.282 at a

very low level. The group that used the service less than the others were females, aged over 45,



personal business career, under bachelor’s degree and average monthly income below 20,000
baht. The age, occupation and education were difference, the frequency of use the KKP Mobile
application service per month were not different. The gender and average monthly income were
difference, the frequency of use the KKP Mobile application service per month were different
2) the important level of marketing mix factors affecting to the frequency of KKP Mobile
application services usage per month were at high to very high level (mean = 7.75 to 8.99,
S.D. = 1.543, 1.201) and 3) the correlation between marketing mix factors and the frequency
level of KKP Mobile application services usage per month were at the lowest to low, correlated
in positive direction (r = 0.141 to 0.323). Suggestion: Executives should give priority to their
customers service and develop marketing communications focused on group of customers who
use KKP Mobile application service with less frequency than other groups in order to make

decisions to use the service continuously and to expand the service user base.

Keywords: Factor; The frequency of services usage level; Kiatnakin Phatra Bank Public Company Limited
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