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Factors Affecting the Deposit of Customers of
Bank for Agriculture and Agricultural Cooperatives at

Chatuchak District Branch
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Abstract

The purposes were to study 1) the total deposit volumes classified by personal
factors, 2) the marketing level classified by marketing mix factors, and 3) the correlation
between marketing mix factors and deposit amounts of customers. A sample was 400
customers of Bank for Agriculture and Agricultural Cooperatives at Chatuchak District
branch was selected by non - probability sampling technique. Data were collected by
questionnaires, analyzing and test hypothesis were using statistical tools of percentage,
mean, frequency and standard deviation, Pearson correlation, independent sample test, and
one-way ANOVA. The findings were as follows: 1) total deposit volumes in average were
279,507.75 Bath (S.D. = 800,238.75). The group with the highest deposits had a Self-
employed, while the group with the lowest deposits had status is widowed and divorced,
the differences in age, gender, status, level of education, occupation, and personal average
income, the deposit amounts were not different, 2) the marketing level classified by
marketing mix was at its peak in all five areas were the set of: Product (mean = 9.59, SD.=
0.254), Price (mean = 9.41, SD.= 0.387) People or Employee (mean = 9.53, SD.= 0.351),
Promotion (mean = 9.29, SD.= 0.455), and Physical Evidence (mean = 9.44, SD.= 0.358),
3) the 5Ps of marketing mix factors did not correlate with the volumes of customer deposit
with a statistically significant level of 0.05. The recommendations: The Chatuchak District

Branch of the Bank for Agriculture and Agricultural Cooperatives should develop and



improve the 5Ps of marketing mix factors to increase customer interested in increasing

bank deposits.

Keyword: Marketing Mix factors, Deposit volume, Bank for Agriculture and Agricultural

Cooperatives
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