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Abstract

The objectives of this research were 1) to study the personal factors of consumers in
purchasing voluntary car insurance with Thanachart Insurance of the people in Bangkok and its
vicinity; 2) to study the importance of marketing mix factors in making voluntary car insurance
purchase decisions on Thanachart Insurance of the people in Bangkok and its vicinity; 3) to study
the decision to purchase voluntary car insurance with Thanachart Insurance of the people in
Bangkok and its vicinity, classified by personal factors, and 4) to study the relationship between
marketing mix factors and the decision to purchase voluntary car insurance with Thanachart
insurance of the people in Bangkok and its vicinity. The sample used in this study was 400
consumers who had a car and lived in Bangkok and its vicinity, by using an online questionnaire
as a data collection tool. The statistics used in the data analysis were percentage, mean, standard
deviation, t-test, One Way ANOVA (F-test), and multiple regression analysis. The statistical
significance level was set at the 0.05 level.

The results of this study showed that the consumers with the different age, education
level, occupation, and monthly income caused the different effects on the decision to purchase
voluntary car insurance with Thanachart Insurance of the people in Bangkok and its vicinity.
However, the difference in gender and marital status didn’t show the difference effects on the
decision to purchase voluntary car insurance with Thanachart Insurance of the people in Bangkok
and its vicinity. Furthermore, the marketing mix factors were found from this research that the
product, marketing promotion, staff, physical environment, and service process affected to the
decision of purchasing voluntary car insurance with Thanachart Insurance of the people in
Bangkok and its vicinity, equal to 87.90%. However, the price and distribution channels were
unable to explain the decision to purchase voluntary car insurance with Thanachart Insurance of
people in Bangkok and its vicinity.

Keywords: Marketing Mix Factors, Decision to Purchase, Voluntary Car Insurance
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