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ABSTRACT

The objectives of this research were 1) To study the decision behaviors toward
professional aviation training service of Thai Flight Training Company Limited, and 2) To
study the marketing mix factors (7P’s) that affected to the decision behaviors toward
professional aviation training service of Thai Flight Training Company Limited.

The data used in this research was gathered from 154 samples of customers to
use the training service to Thai Flight Training Company Limited, by using questionnaires
as a tool for data consolidation. The statistics used for analysis were frequency,
percentage, mean and standard deviation. In testing the hypothesis, this research used
multiple regression statistics.

The results of hypothesis test were shown that the marketing mix factors (7P’s)
were found from this research that Price and Physic Presentation factors affected to the
decision behaviors toward professional aviation training service of Thai Flight Training
Company Limited of the influence at 0.05 level of significance. However, the factors of
product, distribution channel, marketing promotion, staff, and service process were unable
to explain the decision behaviors toward professional aviation training service of Thai
Flight Training Company Limited.

Keyword ; The Marketing Mix Factors (7P’s) ; Service Purchase Decision ; Training
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