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ABSTRACT

This research study Objectives (1) to study the decision to purchase energy-saving equipment
sets Fuel for cars “HydroCAR” of people in Bangkok and surrounding provinces (2) to study The process
of making a decision to purchase fuel-saving equipment for “HydroCAR” cars of the people
In Bangkok and its vicinities classified by demographic factors and consumer behavior ( 3) to study
on the factors of marketing mix (7P's) that affect the purchasing decision process.

“HydroCAR” looks at its main customers are operators in the freight forwarding sector who need
pickup trucks 4 wheel truck, diesel engine To transport goods on a daily basis and use at least the distance
to transport goods 300 kilometers per day or more So that customers will be aware of the changes when
installing energy-saving equipment Fuel for cars such as “HydroCAR”. Customers are aware of reduced
fuel consumption Normally, it saves money in paying for fuel, which customers can calculate their own
break-even point because of the customer I already know how many kilometers in 1 day the car runs in
transport, how much fuel is used, how much money is it, if 1 month it will save expenses How many baht,
customers experience the feeling of driving with better acceleration, feeling that the car has more power
than before and Customers can see with the naked eye that the amount of black smoke exhaust emissions
has been significantly reduced. That's why The principle that "HydroCAR" foresees that it will create
a good image for the product. Understanding the technology that "HydroCAR” presents and is a group of
customers that will quickly create awareness of “HydroCAR”.

The growth opportunity of “HydroCAR” is very high today because it is a new innovation in
saving.car fuel power from the increasing number of cars every day based on the number of car

reservations in the motor show From the price of oil that has been rising every day, even the price of LPG



NGV gas has a tendency to ask for an increase in the price which has a huge impact on transport sector

operators that cannot be avoided Hydrogen energy is a good choice in today's conditions.
Keywords: purchase decision; car fuel-saving kit; “HydroCAR”
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