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ABSTRACT

This research was prepared to study the factors affecting consumer’s buying
consideration on automotive MG ZS brand by using demographic factors, car buying and
using behavior and marketing mix (4P) to study whether the demographic characteristics
differ in terms of gender, age, marital status, educational level, occupation and income,
whether or not to decide to buy MG ZS cars to help understand each of the factors that
affect car buying decisions MG ZS more. In addition, it can be used as a guide to improve
and develop car products. To be able to meet the needs of customers as much as
possible the samples that were surveyed were consumers in Silom area. Bangkok province
with interest in MG ZS cars.

By using questionnaires as a tool to collect data and use descriptive statistics to
analyze data Consisting of percentages, average values and standard deviations and
inferential data Consisting of T-test and one-way variance testing and simple regression
analysis and multiple regression.

The research found that Demographic characteristics that are different in age
Affecting the selection of different MG ZS cars Except for gender, marital status, education
level, occupation, and income While the behavior of buying and using cars has an
influence on the selection of MG ZS cars and the analysis of marketing factors, it is found
that all marketing mix influences the selection of MG ZS cars.

Key words: Behaviors and buying car, Marketing Mix(4P) and MG ZS Automobile
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