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ABSTRACT

This independent study was prepared to study Buying Decision Making of State Officials’ on
Smart Phone Products in Department of National Parks, Wildlife and Plant Conservation, Chatuchak
district. This study aimed primarily to study the personal factors and the marketing mix factors
affecting State Officials’ Buying Smart Phone Products. Which the sample used in this research is
State Officials’ in Department of National Parks, Wildlife and Plant Conservation, Chatuchak district of
200 people. By collecting data from closed-end questionnaires (End of the questionnaire) of sample
groups used in this research study.

The study found that majority of the respondent is female, single, age under 30 years old,
education bachelor's degree or equivalent, monthly income 12,000 - 25,000 baht, other positions
group. And the marketing mix factors such as product, price, place, promotion. Product study found
that majority of the respondent is the highest level of feedback is Usage meets the needs, Price
study found that majority of the respondent is the highest level of feedback is the price is reasonable
price quality, Place study found that majority of the respondent is the highest level of feedback is
there are various payment channels, Promotion study found that majority of the respondent is the
highest level of feedback is attractive marketing promotion such as with discounts in conjunction

with the network. Which the marketing mix are effect to the decision to buy smart phone.



Keywords: Buying Decision Making on Smart Phone Products; State Officials’ in Department of

National Parks, Wildlife and Plant Conservation, Chatuchak district.
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