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ABSTRACT

This study aimed primarily to study the personal factors such as gender, age, education
level, position status, group, monthly income and the marketing mix factors such as product, price,
place, promotion affecting Employees’ Buying Housing Engineering Consulting Company Limited
(Public) Bangkok. By collecting data from closed-end questionnaires (End of the questionnaire) of 200

sample groups used in this research study.

The study found that majority of the respondent is female, age 30 - 40 year old, education
bachelor's degree or equivalent, single, general administrative positions group, monthly income
15,000 — 30,000 baht. And the marketing mix factors (Product) study found that majority of the
respondent is the highest level of feedback is safety system of housing projects (such as security,
check-in, Check-out, etc. (Price) study found that majority of the respondent is the highest level of
feedback is the price is suitable for the quality of the house. (Place) study found that majority of the
respondent is the highest level of feedback is having an office to advise and can be conveniently

contacted. (Promotion) study found that majority of the respondent is the highest level of feedback
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is having a salesperson providing useful advice and advice.Which the price factors, distribution

channels and marketing promotion are related to the decision to buy housing.

Thus housing business can use the information as a guideline for planning,
operations, strategy formulation focus on the marketing mix in order to meet the needs of the
consumers that meet the most needs.
Keywords: Factors affecting Buying Housing; Employees’ Engineering Consulting Company Limited
(Public) Bangkok
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