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Abstract

The objective of this research is to study the causes of resignation of Sales
representative working in pharmaceutical companies in Bangkok and its vicinity from
personal factors and factors of Organization The data used in the study can be obtained
from the issuance of 200 questionnaires from pharmaceutical representatives to collect
data. The statistics used in the analysis consist of Descriptive statistics are percentage,
percentage of average and standard deviation, and inferential statistics (Inferential
statistics). Differences in value (t-test), F-test or one-way analysis of variance: One way
ANOVA Comparison of cases from 3 or more groups and multiple regression analysis

The results showed that Most of the sample groups are female, single status, aged
between 31-40 years, educational level, bachelor's degree. Is a branch of other fields that
are not pharmacy With a working life of more than 5 years or more, with a monthly
income above 70,001 baht and the monthly expenses are between 10,001-30,000 baht
and 30,001-50,000 baht vacancy. The difference test found that Personal factors that are
different in the field of graduates Education level Has an effect on the resignation of sale
representative , except for sex, age, education status, income, expenses, and working age.
Affecting the decision to resign, found that the compensation of friends, co-supervisors
Opportunities in the job And organization management policies Had significant influence
on the resignation of sale representative at the level of 0.05
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