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Abstract

The purpose of this research was to study factors affecting buying decision making on
personal car Insurance on consumers’ personal car Insurance in Bangkok. The sample group
used in this study was 200 people in Bangkok by using questionnaires to collect the data. The
statistics used were the descriptive statistics analysis, which are percentage, mean, and
standard deviation as well as the inferential statistics which are t-test in the case of comparison
of 2 groups differences and one way analysis of variance in case of 3 or more comparison
groups as well as simple regression analysis. The most respondents are 115 male, single
status, age 31-40 years, educational level at bachelor degree or lower, single status as company
employee, average monthly income 30, 001-40,000 baht, use Viriyah Insurance Type 1
insurance, 4-6 days per week Renew policy with the same company Influencing the selection
of the insurance company is the salesperson. The differences of personal factor in terms of
age, status, average income in the current insurance company, the number of used cars in one
week, renewal of the insurance policy affects the decision to buy car insurance; except, sex,
education level, occupation, type of car insurance and influence in the purchase of car
insurance. Moreover, the attitude factor in terms of service quality, marketing factors affecting
the decision to buy insurance with the statistical significance level of at 0.05.

Keywords: Personal factors, Attitude, Service Quality, Marketing factor, Purchasing Decision.
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