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Abstract

Independent study on Factors affecting consumers Buying Decision on
Products of Lawson 108 store, New Phetchaburi Road Branch. Is the only study of the
employees of Saha Pathanapibul Public Company Limited. The objective is to study
the Factors affecting consumers Buying Decision on Products of Lawson 108 store,
New Phetchaburi Road Branch. To be used as information for presenting executives
or entrepreneurs and related persons to be used to improve work efficiency and
achieve the objectives by using questionnaires as a tool for collecting data and
analyzing data with percentage statistics Frequency and mean analysis

The study indicated that Most of the samples were female rather than male.
Aged between 20 -30 years, graduating with a bachelor's degree Most positions are
company employees. Operational level and most of the income is 20,001-30,000
baht Analysis of the relationship between personal factors and factors affecting the
purchase of products from Lawson 108 New Phetchaburi Road shop found that
gender, age, education level, position and income have an effect on decision making.
Product purchase from Lawson 108 store, New Phetchaburi Road Branch is no
different. And marketing mix factors that have the highest level of importance le the
product has the most importance level Is the quality of the product This is because
the time required to complete the work, scope of work, goals and objectives Clear In
addition, Lawson 108 stores have organized the shop to look clean and still have the
price of the products that are suitable. Including having thorough advertising To help
promote the Lawson 108 store to meet the needs of consumers successfully

according to the objectives set.
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