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ABSTRACT

This Research is designed to Study Personal Characteristics, Customer Relationship
and Marketing Factors on Buying Decision Making on Furniture Products of A company,
Nonthaburi province. With the objective of Studying personal characteristics factors including
gender, age, education level, occupation status, average monthly income customer
relationship factors and marketing mix factors such as product, price, place and promotion
that affect the decision to use furniture products furniture in Nonthaburi province by
collecting data from a closed-ended questionnaire of 200 samples used in this research
study.

The results showed that most respondents were female. Being under the age of 30
years, having a bachelor's degree or equivalent, having a single status in a company
employee's career. The average income was 20,001 - 30,000 baht. The customer relationship
factor found that the respondents gave the highest level of opinion. The company has after-

sales service. In order to improve the service and the product marketing mix which the



respondents gave the highest level of opinion was Product : Design of colors and patterns
of furniture. The quality of the furniture production of fumiture which the product, price,
place and promotion is related to the decision to use furniture products of a company.
Therefore, The furniture business can use the information to be used as a guideline for
planning, operation and strategy by focusing on the marketing mix in order to meet the
needs of the consumers that meet the most needs.

Keywords: A Study of Factors on Buying Decision Making on Furniture Products; of A

Furniture Company, Nonthaburi province.
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