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Abstract

This independent study aimed to study satisfaction on mobile application (K+) usage of
employee of kasikornbank public company limited in bangkok, to study the behavior of using K
Plus applications, and to study the satisfaction of using application of K Plus. The sample of
215 samples were used to study with the descriptive statistics: frequency, percentage, mean,
and standard deviation as well as t-Test, One-way ANOVA or F-test and linear regression
Simple Regression Analysis

The results showed that most of the sample groups were female, under 30 years of
age, with bachelor’s degree, single status, operation level, consulting and sale (BAS/BAR). Earn
less that 25,000 baht and have a working period of 1-5 years. From the personal factor, it was
found the differences of age, education level, job position, responsibility, average monthly in
come and working time affected satisfaction except gender and behavioral status. However, the
application behavior usage of K PLUS did not influence satisfaction of using K PLUS application
with statistical significance at the level of 0.05
Keywords: Behavior of using K Plus applications; Satisfaction of using application

of K Plus; Kasikornbank Public Company Limited.
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2. nsagdnamsaneidayanlsanfiBianuw (Inferential Statistics)
2.1 aun@Agutad 1: wui m\ju@”’sasmﬁﬁﬂm”ymuqﬂﬂa Usznauey twe
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M3 lF N UL NN AT W ANSTLANAINE HANT1IIATIEHNLAN ﬂéjmﬁasi'mﬁl,welﬁmm@mﬂ”u Y
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> .05) nsafe winuifwauandein Snadennuianalalunisldnuwenniiatwensa
luanenanu

222 RNANARAURIANNUANGAIIA1LAN (F-test) WafAns1i1ana
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i fuadaanuimelalumltuanwintuanss uananani

2.2.4 gDANARAURIANNLANGAIIA1LAN (F-test) Wadn®s1i1aa
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ITRAUANAIINT TNAGOAINTUNIN LAl IT LTI ULANNRLATULANS T LANATIN Y
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athefiidAny (F= 107.343, p <.05) Jsa7dladn dfjias awﬁgmﬁ 1 nefe Winawid
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LONWRLATY LANAIIAW NANITILATIZANL SN mjmﬁashaﬁﬁﬂa%ﬁ'ﬂmuqﬂﬂaﬁﬁu
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